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1.0 Introduction
!.! Project Summary
The Landscape of Grand Pré Society, the Municipality of Kings, and the Nova 
Scotia Tourism Agency have developed a brandmark and wayfinding signage 
program for the Landscape of Grand Pré, a UNESCO World Heritage Site.

The brandmark will be incorporated in all material produced by the Landscape 
of Grand Pré Society, and on all signage and interpretive material found within 
the World Heritage Site. This initiative will bring consistency and aesthetic 
appeal to the signage in the Grand Pré area, capturing the attention of 
residents and visitors, and directing them to local destinations.

This Final Design Intent Document provides a comprehensive review of the 
project, with particular attention to signage designs, locations recommendations 
(GIS maps) and the brandmark design. It also includes information obtained 
through a public consultation and site audit that took place on November !", 
!"#$. This data has been assessed and compiled in Appendix A of the report.

!." Project Goals
Form:media worked closely with stakeholders and the residents of Grand Pré, 
to achieve the following goals:

 » create a unique brandmark for Landscape of Grand Pré.

 » improve the visitor experience by encouraging exploration and 
understanding of Landscape of Grand Pré.

 » provide clear directions to destinations that are important to residents 
and visitors.

 » create a sense of arrival and place.
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2.0 Brandmark Design
".! Background & Design Rationale
Themes
After reviewing results from the November workshop and online survey, the 
following themes were identified as being important to the branding initiative. 
These themes should continue to inform the visual identity, though it is not 
bound by them in any sense.

 » The natural beauty of the dykelands create a sense of place and 
uniqueness, and has built an emotional attachment for those that 
experience it.

 » History and reflection are of great importance to the community. A 
substantial emphasis is placed on the resilience and strength of the Acadian 
culture, though the Planters and Mi’Kmaq deserve to be recognized.

 » The tranquil way of life and farming heritage still hold a sense of charm 
that attracts new residents and outside interests. 

 » The statue and story of Evangeline have become very well known, and as 
an icon it is frequently associated with the area. Its recognizability should 
not be overlooked.

Imagery
Findings show that the following visual elements capture the spirit of 
community and what it wants to convey. 

 » By transforming intertidal zones with the use of aboiteau 
technology the Acadians developed agricultural communities.

 » The sculpture Three Cultures, One Land, Rich in History is carved from an 
elm tree that once stood at Horton landing and commerates the intertwined 
history of the Planters, the Mi’kmaq and the Acadians at that site.

 » The statue of Evangeline with the 
Memorial Church in the background.

 » Preferred colours include Mud Red/
Clay, Blue, Green, Yellow/Gold.

 » The view of the landscape (i.e. the Memorial Church, the dykelands, Blomidon)
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Brandmark Style
Workshop results showed that simple, referential logo styles are preferred, 
however there was interest in abstract approaches as well.

Inspiration was obtained from logos designed for other Grand Pré initiatives, 
such as Nomination Grand Pré and Commerce Grand Pré (below).

"." Final Brandmark Design
The final brandmark design is shown below.

This design includes a simplified and painterly depiction of the Grand Pré 
landscape, featuring the Memorial Church, the dykelands, agricultural silos, 
and Cape Blomidon. The colour palette is informed by the rich reds of the 
earth, the blue sea, the green trees, the golden fields, and violet – the colour 
of Amethyst, which can be traced to the area.

The yellow star serves as both a hyphen and a design element in ‘Grand Pré’, 
addressing the difference between the French and English spelling. 
A contemporary typeface, Scala, is used to convey a distinctly classic look.

To help ensure the consistent application of the brandmark, please refer to the 
Landscape of Grand Pré Brandmark Guidelines, March !"#$. 

Brandmark Stipulations
Brandmark Tagline
As determined by the Stewardship Board of the Landscape of Grand Pré Society, 
the tagline used for the brandmark is “A UNESCO World Heritage Site / Site du 
patrimoine mondial de l’UNESCO”.

Language
The brandmark must be bilingual (English and French) and both languages 
must be presented with equal prominence. As Nova Scotia is a predominantly 
English province, English is followed by French in an over-under format or left-
right format.



Landscape of Grand Pré Branding and Signage Study Final Design Intent Document • March 2014

This document is the sole property of Form:Media.  Use of information without Form:Media’s consent is prohibited.   © Copyright Form:Media 2014 7

#.! Study Area
The study area is comprised of the Landscape of Grand Pré UNESCO World 
Heritage Site, located in the Municipality of Kings, Nova Scotia. Entrance points 
from Highway ##"# and Wolfville are also included as part of the study. 

#." Existing Signage Policies
 » All signs located within the Municipality of Kings must comply with the 
County Of Kings Land Use Bylaw, and as such the wayfinding sign system 
for the Landscape of Grand Pré will respect these policies. 

 » 100 Series Highway signage is regulated by the Province of Nova Scotia. 
Close consultation with the Department of Transportation and Infrastructure 
Renewal (TIR) is critical to ensure that highway signs or exit-ramp signs 
comply with their policies.

 » The National Historic Site, View Park, Horton Landing, and Battle of Grand 
Pré site are administered by Parks Canada. Any sign from a third party, such 
as the Landscape of Grand Pré Society, placed on the property of Parks 
Canada would require a licence of occupation. This is a formal agreement 
between the Agency and the third party in question for a specific length 
of time. The sign(s) would have to be in support of the objectives of the 
Agency. The sign(s) would have to be in both official languages of the 
country (English and French). And the final design and location of the 
sign(s) would have to be approved by Parks Canada. If signage locations 
require Archaeological analysis, Form:Media will not be responsible for 
coordination.

 » The erection of all signage in and around the World Heritage Site shall be 
done in accordance with the Standards and Guidelines for the Conservation 
of Historic Places in Canada in order to ensure the protection of the OUV of 
Grand-Pré.

 » The wayfinding signage must be bilingual (English and French) and both 
languages must be presented with equal prominence. As Nova Scotia is a 
predominantly English province, English is followed by French in an over-
under format or left-right format.

3.0 Wayfinding Signage Approach
UNESCO World Heritage Site Boundary

Grand Pré and Area 
Community Plan Boundary
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Colours
The following colours are used throughout the wayfinding sign designs, and are 
consistent with those used for the Landscape of Grand Pré brandmark.
NOTE: These colours can be reproduced using $M vinyl.

#.$ Wayfinding Signage Designs
Sign Types
Using the information gathered from the sign audit, with consideration to 
the requirements stated in the RFP, Form:Media has developed the following 
hierarchy of sign types. The designs are shown in this section, and are referred 
to in the sign message schedules (section %.").

!. UNESCO World Heritage Site Arrival 
 Vehicular welcome sign for the Landscape of Grand Pré World Heritage Site.

". Vehicular Point of Interest Identification 
 These signs will be located at natural locations or historic sites such as  
 Horton Landing, and identify the location by name.

#. Vehicular Directional 
 Signs indicating direction of points of interest (max. $ destinations per sign).

%. Vehicular Assurance Marker 
 Sign with the Landscape of Grand Pré visual identity and a directional  
 arrow, to create awareness on approach routes.

$. Vehicular Advisory  
 Roadside signs urging drivers to respect the Landscape, do not drive on 
 dykelands, etc.

&. Pedestrian Orientation Map 
 Map graphic showing ‘you are here’ marker and points of interest.

'. Pedestrian Directional 
 For future walking trail usage (note: locations to be determined when trails 
 are clearly defined).

(. Interpretive Sign 
 Interpretive panel for sites of historical, cultural, or geographic significance.

). Highway Sign 
 Displays Landscape of Grand Pré visual identity and identifies exit number.

Typefaces
Scala is the typeface used in the Landscape of Grand Pré brandmark. It is a 
versatile serif typeface that features oldstyle figures and small caps.

A companion sans-serif version, Scala Sans, is used for the wayfinding signage 
program.

Scala
abcefghijop 123 aq abcefghijop

Scala Sans
abcefghijop 123 aq abcefghijop

Pantone #&!& C
C$ M'( Y#"" K!&
R#') G*% B!!

Pantone #!$& C
C" M$! Y)& K"
R!&$ G#(# B$'

Pantone '%*# C
C)& M%# Y* K"
R% G#!& B#('

Pantone &#! C
C&$ M)% Y!$ K*
R#$& G&" B##(

Pantone $*) C
C*' M#! Y#"" K#
R)( G#*' B*(

Pantone Black C
C'" M&" Y$" K#""
R" G" B"

White
C" M" Y" K"
R" G" B"

#.# Use of the UNESCO Visual Identifier
Landscape of Grand Pré is a UNESCO World Heritage Site and must adhere to 
the UNESCO visual identity standards described in the Parks Canada Standards 
for the Use and Management of World Heritage Visual Identi%ers. Form:Media 
has designed all wayfinding elements in accordance with these standards. 

#.% Wayfinding Considerations
 » A decision needs to be made as to whether the existing Exit 10 Highway 
signs, welcoming travellers to Grand Pré, are replaced with new sign 
faces that feature the Landscape of Grand Pré identity, or if the existing 
signs remain and new signs are installed separately. This decision should 
be made in coordination with TIR and the Fédération acadienne de la 
Nouvelle-Écosse (FANE).

 » Use of social media applications and information pamphlets should be 
considered; if administered cohesively, these resources can greatly improve 
the wayfinding experience.

 » QR (quick response) codes may be useful for interpretive panels or 
information graphics if the online content compliments the material and 
adds to the user experience.
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A UNESCO World Heritage Site

Site du patrimoine mondial
de l’UNESCO

Welcome · Bienvenue · Pjila’si

108"
24
"

10
8"

120"

6"

10
8"

24"

UNESCO World Heritage Site Arrival 
FRONT ELEVATION

UNESCO World Heritage Site Arrival 
SIDE ELEVATION

%.&” Cap Height 
Font: Scala Bold

%.&” Cap Height 
Font: Scala Caps Regular

Capstone

Natural stone base

$” Cap Height 
Font: Scala Caps

Extruded 
banding

Extruded 
lettering

Extruded sign 
frame
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Pedestrian Orientation MapVehicular Point of Interest Identification

Point of Interest name is displayed 
(Bilingual where applicable)

$” Cap Height 
Font: Scala Sans Bold 

Reflective white vinyl

Stand-alone or wall-mounted 
panel version, for locations that 
do not require Point of Interest 
sign cap.

Point of Interest Identification 
and Orientation Map share the 
same structure.

Orientation 
map

Point of 
Interest

Note: 
A detailed orientation panel template will be provided with 
approved final artwork.

Map 
legend

Points of 
interest

Optional 
text, e.g. 
advisory 
message.

Orientation graphic with map of World Heritage Site, including 
Points of Interest and “You are here” marker.

Rot-resistant 
timber post 

or aluminum (TYP.)

Exterior grade graphic print 
with hidden fasteners and 

anti-graffiti coating.
Welded aluminum footing (TYP.)
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Destination

Destination
sur deux lignes

Destination
on three
lines

Destination

Destination
on two lines

Destination
sur trois
lignes

Destination
on two lines

Destination
sur deux lignes

Destination
on two lines

Destination
sur deux lignes

Destination
on two lines

Destination
sur deux lignes

44
"

72"

44"

57
"

44"

28
"

Vehicular Directional (# messages) Vehicular Directional (" messages) Vehicular Directional (! message)

$” Cap Height 
Font: Scala Sans Bold 
Reflective white vinyl

Mounting screws to be 
placed strategically so 
as not to interfere with 
lettering or graphics.

Sign size shall be determined by message load (maximum $ destinations)

Rot-resistant 
timber post 

or aluminum (TYP.)

Welded aluminum footing (TYP.)
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English advisory 
message on three 
lines of text.

French advisory 
message on three 
lines of text.

24"

24
"

44
"

28"

Vehicular Assurance Marker Vehicular Advisory

Mounting screws to be 
placed strategically so 
as not to interfere with 
lettering or graphics.

!” Cap Height 
Font: Scala Sans Bold 
Reflective white vinyl

Rot-resistant 
timber post 

or aluminum (TYP.)

Welded aluminum footing (TYP.)
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Destination

Destination
on two lines

Destination

Destination
sur deux lignes

Destination
on three
lines

Destination
sur trois
lignes

Destination
on three
lines

Destination
sur trois
lignes

Destination
on two lines

Destination
sur deux lignes

Destination
on two lines

Destination
sur deux lignes

French title
lorem ipsum dolor

English Title 
Lorem Ipsum
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam.

Minim veniam quis, nostrud exerci ex ullamcorper 
suscipit lobortis nisl ut aliquip ea. Est etiam processus 
dynamicus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Decima et quinta decima eodem modo typi qui nunc 
nobis videntur. Minim veniam quis, nostrud exerci 
tation es ullam corper suscipit lobortis nisl ut aliquip 
quam. Est etiam processus qui sequitur mutationem 
consuetudium lectorum mirum est notare quam littera 
gothica quam.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam. Decima et quinta 
decima eodem modo typi qui nunc 
nobis videntur.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam. Decima et quinta 
decima eodem modo typi qui nunc 
nobis videntur.

French title
lorem ipsum dolor

English Title 
Lorem Ipsum
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam.

Minim veniam quis, nostrud exerci ex ullamcorper 
suscipit lobortis nisl ut aliquip ea. Est etiam processus 
dynamicus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Decima et quinta decima eodem modo typi qui nunc 
nobis videntur. Minim veniam quis, nostrud exerci 
tation es ullam corper suscipit lobortis nisl ut aliquip 
quam. Est etiam processus qui sequitur mutationem 
consuetudium lectorum mirum est notare quam littera 
gothica quam.

21"

18
"

14"

21
"

36"

21
"

12
"

Pedestrian Directional Interpretive Sign

French title
lorem ipsum dolor

English Title 
Lorem Ipsum
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Minim veniam quis, nostrud exerci tation es ullam 
corper suscipit lobortis nisl ut aliquip quam. Est etiam 
processus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam.

Minim veniam quis, nostrud exerci ex ullamcorper 
suscipit lobortis nisl ut aliquip ea. Est etiam processus 
dynamicus qui sequitur mutationem consuetudium 
lectorum mirum est notare quam littera gothica quam. 
Decima et quinta decima eodem modo typi qui nunc 
nobis videntur. Minim veniam quis, nostrud exerci 
tation es ullam corper suscipit lobortis nisl ut aliquip 
quam. Est etiam processus qui sequitur mutationem 
consuetudium lectorum mirum est notare quam littera 
gothica quam.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam.

Minim veniam quis, nostrud exerci 
tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea. Est etiam 
processus dynamicus qui sequitur 
mutationem consuetudium lectorum 
mirum est notare quam littera 
gothica quam. Decima et quinta 
decima eodem modo typi qui nunc 
nobis videntur.

Landscape of Grand Pré 
Brandmark

Official UNESCO World 
Heritage Logo Block

QR code linking to Landscape of 
Grand Pré website

Supporting imagesFull-coverage background image related 
to interpretive subject matter

Bilingual titles and main text

Bilingual text explaining the World 
Heritage Site designation

".(” Cap Height 
Font: Scala Sans Bold

Exterior grade graphic 
print with hidden fasteners 
and anti-graffiti coating, 
mounted at $"° angle

Welded aluminum support 
structure

Sign size shall be determined by message load. 
(maximum $ destinations)

Note: 
A detailed interpretive panel template will be provided with approved final artwork.

Mounting screws to be 
placed strategically so 

as not to interfere with 
lettering or graphics.

Rot-resistant 
timber post 

or aluminum (TYP.)

Welded aluminum footing (TYP.)
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!** Series Highway Sign

EXIT 10

A UNESCO World Heritage Site
Site du patrimoine mondial de l’UNESCO

204"

12
0"

*” letter height 

*” letter height corresponds 
to approximately !%" ft of 
viewing distance. 

Note:  
Final design to be reviewed and approved by the 
Nova Scotia Department of Transportation and 
Infrastructure Renewal (TIR). Fabrication and 
production shall comply with their standards.

Reflective elements should be determined in 
consultation with TIR. It is highly recommended 
that the light grey background is NOT reflective.


